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Guide to Programmatic Cinema Advertising

Programmatic cinema advertising offers a streamlined, step-

by-step process to book and manage your campaigns
efficiently.

This guide provides a clear overview on how to get started,

optimize your campaigns, and achieve maximum impact.

- Go to cinemataztic.com to get started

< >C ao= https://cinemataztic.com/
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WE DO DIGITAL CINEMA ADVER

~
Cinemataztic provides cinema sales houses with a suite of dlg'tagm

solutions and interactive formats designed to enrich the cinema preshow. B n |
experience and seamlessly connect cinema with the digital advertising ~N \j
ecosystem. i

Getting Started: Creating Your Account

To gain access to the programmatic cinema platform, follow these simple steps to create your account:

Enter your email address

Confirm your email

Create a password

Set up your company account

Choose your account type

a b WO N =

6 Enter your company name

CINEMATAZTIC

< Back

Step cutof 3
Advertiser or agency?

account.

© Advertiser @ Agency

After checking your inbox for the confirmation link, you're ready to begin booking your campaign.

How Programmatic Cinema Works

Before creating your campaign, it's important to understand the core features and mechanics of programmatic cinema

advertising:

1. Preferred Deals

Programmatic cinema operates exclusively as preferred
deals with no guaranteed delivery. You only pay for the
impressions that actually get delivered. This can help

manage budgets more effectively, allowing you to scale up

or down as needed.
NS
I

]
3. Cost Per Mille (CPM)
When creating a campaign, a base-CPM (cost per 1,000

impressions) is applied.

This CPM might already have been pre-negotiated
between you and your cinema sales house. The
negotiated base-CPM will be your campaign floor price.

If the pre-set CPM does not align with your agreed
terms, you can suggest a revised CPM during the
campaign setup.

Page 1

e

2. First-Price Auction

Campaigns are delivered based on the first-price auction principle:
The highest bid wins the inventory and is charged at the bid price.

You can adjust your bid percentage (%) at any time during the
campaign to optimize delivery and performance.

Adjustments to base-CPM:
The base-CPM will automatically adjust based on campaign

specifications:

Add a voucher to your  ii Deselect cinemas: +5 EUR
campaign: +25% i

@0 Select ‘Family’ as a & Increase bid percentage
= target audience: -20% (%) to compete for delivery.

Powered by CINEMATAZTIC
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Creating your programmatic campaign

Follow these steps to set up your programmatic cinema campaign:

1. Spot details:

Choose the number of spots

and spot duration

6. Budget:
Enter your bid percentage (%),
budget, and suggest a new
base-CPM if needed

5. Distribution:

Choose cinemas based

on geography

Upload Specifications:

S2 Size: 16:9 (1920x1080p)

6 easy steps

‘ < Create campaign

Detais

Define the duration of spot 1

ongerthan e o chosen boow.

Spot details =

< Create campaign

When should the spot be active and shown
to the audience?

Day &Time

ez 8 v =]
O Om= 0= O=—
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® o
=
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CJ) Format: MP4 (H.264)

2. Creatives:

Upload your spot (add a
voucher if applicable)

3. Day & Time:
Select the campaign

period and time slots

4. Audience:
Define your target

audience

B Video: Max 13 Mbit/s --||l Audio: Stereo, -4db max

< Create campaign

Choose the numberof oL e

Select or upload the ad and voucher for the

spots and spot duration spot

e voucherwhen th s hown,

Ad

Pese selectan ad rom he s below o uplod a new d i WP formatwith
o sound1ant 3 masimu s v of 805,

2201 S mcnd

Drag & drop your MP4-
video to the platform.

Select voucher YES/NO. If e
you select YES, then order s

your voucher and receive an

email when your voucher is

ready. o =3 =

< Create campaign
Enter campaign start- and

end date and select specific Define the target audience and genres

For mare pracie campaign argetng sategy, ot for te rleantgerves.

days and time slots.

Type.

For your programmatic campaign, you
can target based on demographics
such as 'Adults' (A12+) and 'Family”
(Familymovies), or alternatively, utilize
criteria such as Gender, Age, or Movie

Genres to refine your targeting

strategy.

Powered by CINEMATAZTIC



Creating Your

Account

Programmatic

Cinema

Create your

campaign

Digital

Vouchers

Review &

Approval

Dashboard:
Real-Time Data

6 easy steps

< Create campaign
Detas v : )
ot | Specify the geographic
e Define where the spot should be shown .
scope of your campaign

Oscbution by choosing cinemas

that align with your

A cinemas Arhats

campaign goals.

Detai .

< Create campaign

v o
" Define the spot budget and change the CPM

L if it is needed

by argtaucienc and e of ot

oM can

oot M et

Fre e -
B an
% Tennispalasi L
1% Promensdi Lo © Upcoming feature - bidding
. — B e
3 o o . )
B o Input your campaign bid o
percentage for the first-
price auction and specify —gman —
your maximum campaign k0
budget.
[ =3 = £ ogow =3 [ orsrcrmpon |

Key Feature: Digital Vouchers

Programmatic cinema advertising includes a unique voucher
feature designed to deliver measurable low-funnel impact:

How it works:
When your cinema spot is played, a digital voucher
can be delivered directly to users in the audience.

Who receives the voucher?
Vouchers are sent to audience members who participated in
CineGame just before the preshow begins.

Q| i

X

Delivery:
Vouchers are stored in the CineGame app wallet for seamless
access.

This innovative feature bridges cinema advertising with direct
audience engagement, offering enhanced conversion
opportunities

Voucher Content Options:

. Discount codes (unique or generic)
e Deep links to the advertiser’s app
e Links to competitions for newsletter sign-ups

e Registration for call-center leads

Page 3
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MY PRIZES

Concession
Call-Center Newsletter

i |

L

Expires:

Online sales App Downloads

=)

Prize Name
Expires:

Prize info text: Here the prize can be
described in more detail as well as
how the prize can be redeemed.

Information
Further information: Here terms and

conditions for the prize can be
described

Powered by CINEMATAZTIC
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Review & Approval

Before your campaign goes live, it must undergo a quality and content

review by Dansk Reklame Film:

Content Review:
Spot quality and adherence to
cinema advertising standards

CPM Approval:

If you have suggested a new base-
CPM, it must also be reviewed and
approved

Campaign Status:

Approved:
Once approved, your campaign status will

change to ‘Approved’

Campaigns

Vouchers

(> Logout

Active

® Synstest

(C] FreeTest

©  Epesightiest

® StreamingNF27decSjan

[O] StreamingNF27decSjanFamily

Not Approved:

Nov 05

oct28

oct28

[

® PENDING

® PENDING

® PENDING

APPROVED. >

APPROVED. >

If your campaign requires adjustments, you will receive

an email notification with the necessary updates

Dashboard: Real-Time Campaign Data

Once your campaign is approved and live, you can track its performance in real time through the campaign dashboard:

Metrics Tracked:

*  Impressions delivered

e  Vouchers delivered

*  CVR% Impressions/Voucher

e  Budget spent

The dashboard updates after every
cinema show, where your spot has

been played, providing accurate and
up-to-date campaign insights.

Use this data to monitor delivery and
adjust your bid or strategy if needed
to optimize performance.

How can we help you?

© ot supon

< Winter 2021

Dec 1 - Dec 30, 2021

Days left of campaign

ooooaoao

Campaign overview weaty v (@) weess @

125.000 20.000 20.5%
Total shows Total vouchers Conversion rate
85 508.375 24.312
CPM (EUR) Spentto date Total budget (EUR)

For further assistance, contact the Sales House representative or the platform support team.

Sales support: Mikkel Hagedorn, mikkel@cinemataztic.com, (+45) 31 66 73 41

Technical support: Support@cinemataztic.com
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Campaign period
Live

Goal
100

Distribution

@ Spot1 14354 &
® Spot2 4503 &



